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Sustainability in the meat sector 

Keith Kenny 

Senior Director, McDonald’s Europe 
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McDonald’s Europe 

 
Focusing on our customers and 

employees. 

A Quick Snapshot 

To know who we are: 

 
 There are more than 7,100 restaurants in 

Europe 

 Over 70% restaurants in Europe are 

franchised 

 We serve 13.5 million customers a day 

 We employ around 415,000 people 

 We have restaurants in 40 different 

European countries 

The first European 

restaurant opened in 

the Netherlands 

in 1971. 



QuickTime™ and a
 decompressor

are needed to see this picture.

3 

 

What our customers want:  

 

 Taste great 

 Food safety 

 Feel good about the food that 

they eat 

 Good value 

 

 

“From fast food to good food fast” 
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European Beef 

240,000  tonnes beef. 

Forequarter & flank 

2.5 million animals 

400,000+ European farms 
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How can we feed 

the world and 

protect the 

environment?" 

Beef responsible for 

60% or more of all 

land used by people 

for food, but produces 

<2% of calories 

Beef challenges 

Source: FAO, WFN 

www.uswitch.com 

Many people in the world exist on 

10 litres of water or less a day. 

Water foot prints 
Climate chief 

Lord Stern: 

give up meat to 

save the planet  

 

http://www.podcastfm.co.uk/12569186704aeb0e2a2ddab.mp3
http://www.timesonline.co.uk/tol/news/
http://www.ciwf.org.uk/
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McDonald’s Europe Supply Chain Carbon Foot 

Print 
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Our number 1 priority is beef 
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Human Health & Welfare 

 

 

 

Animal Health & Welfare 

 

 

 

Business Ethics and 

Supplier Relationships 

 

Climate Change 

 

 

Natural Resources 

 - Soil 

 - Water 

 - Air 

 

Agro-technology 

 

 

 

Ecosystem protection 

 

 

 

Waste 

 

Sufficient high quality 

production 

 

 

Community Investment 

 

Ethical  

(acceptable practices)  

 

 

Environmental 

(protecting the planet) 

Economic 

(long-term  

economic viability)  
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McDonald’s Agricultural 

Assurance Programme  

(MAAP) 

 
Objectives  

 To fully include food safety and 

quality from the beginning of the 

production cycle 

 To ensure and support  economic 

viability, environmental and 

ethically acceptable agricultural 

production 

 Know the history of all the 

agricultural products used and to 

ensure they are produced to the 

highest agricultural standards  
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Dairy farm film 
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Thank you 
for your  
attention 


