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McDonald’s Europe

Focusing on our customers and
employees.
A Quick Snapshot

To know who we are:

= There are more than 7,100 restaurants in
Europe

= Over 70% restaurants in Europe are
franchised

= We serve 13.5 million customers a day
= We employ around 415,000 people

= We have restaurants in 40 different
European countries

The first European |
restaurant opened in |
the Netherlands i
in1971. [ { ' ‘
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"From fast food to good food fast”

What our customers want: /M
TH E from McDonald's m

= Taste great
= Food safety

= Feel good about the food that
they eat

= Good value
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Sustainable
Supply Chain

The direct and indirect effects of external
pressures such as climate change, water
scarcity and demand for food and oil impact
the production and affordability of food.

Sustainability is not only critical to our ability
to assure supply and achieve future growth,
it's a greattrust building and leadership
opportunity for our business.
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European Beef

= 240,000 tonnes beef.
= Forequarter & flank
= 2.5 milllon animals

= 400,000+ European farms
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Beef responsible for
60% or more of all
land used by people
for food, but produces
<2% of calories

Beef challenges

Water foot prints

@ /400

litres

Climate chief
Lord Stern:

] give up meat to
# save the planet
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How can we feed
the world and
protect the
enVIronment? Source: FAO, WEN
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Many people in the world exist on
10 litres of water or less a day.



http://www.podcastfm.co.uk/12569186704aeb0e2a2ddab.mp3
http://www.timesonline.co.uk/tol/news/
http://www.ciwf.org.uk/

McDonald’s Europe Supply Chain Carbon Foot
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Shake & sundae
Potatoes

Packaging
Beef
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Estimated Land Footprint of McDonald's US
Business Unit (ha)

H Beef
H Soy

H Chicken

% H Dairy
% ® Wheat
° W pork
@ Coffee

@ Potato

Oranges

Estimated Global Water Footprint - % mBeef
of Total

®m Soybeans
Chicken

m Dairy

= Pork

® Wheat

m Bread
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Our number 1 priority is beef

~
irepean Animal Welfare Platform
Progressing animal welfare
thioughaut the food chaln
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§ Home | Sustainable Agriculture | Aboutus ' Activities | News &Events | Library | Contactus
SAlinAcion  WorkingGroups  Training  Special Projects  Members projects.
Home !
Arable and Vegetable Crops B
o e eef
e European Animal Welfare Platform we i
Latest L2 Achieving industry consensus on LCA methodology by mid 2012.___/s the focus of
Here you will be able to exchange experiences, find out the latest project updates, and download useful Dairy the SAl Platform Sustainable Beef Working Group - Read on to fully appreciate the
materials NEWS extent of our work programme for this year and the steps we are taking o achieve
Fruit this
- The platform is an exciting opportunity for all of us, and this website will help you to make the most of .
The results are in the experience. Water & Agriculture As an important source of protein for many of the world's population, the global
Glick a link below L | desire for beef is increasing. With global populations expected to peak at more than
10 see what we There are separate sections for each of the four clusters (Beef and Dairy, Poultry Meat and Eggs, nine billion by 2050,50 to will the demand for beef and meat products.
have achieved Farmed Fish, Pork). In each one of them you will find a forum, information on meetings, and 3 Related Documents
documents page. Beef production today is a very diverse and complex business with stringent supply
The calendar contains information on Upcoming and past meetings, while the Download page allows = Ls;u Tmoc:m 5 Chmbasdibaleiladbal sttt ity
. . on ¢ . ! oune o orking Youp. wish to build and maintain a successful, sustainable business. These include, but are not limited to;
@ ggﬁ{f you to download a wealth of materials. Atthe moment it includes the EAWP lago, the official EAWP Information Sheet '
Ietternead, and a PDF guide outiining whatfont to use and how to display the EAVWP loga when you 1 - soil and pasture management
communicate on behalf of the project In addition there is also a section for members ofthe - maintenance of biodiversity
O BOULTRY & management committee. - water use efficiency
EGGS - understanding of and reduction of GHG emissions
Be sure to check back regularly as new content will be added all the time eMtGntiice f,mms e ae hidi s chaiicals:
Asummary of the project can be found here and the final Summary report here ~animal wallare,
PORK e - accurate and effective management and business
You can see our video here - links with the local community.
Py - - a — S RS A Itis with an aim to help the food industry and its suppliers meet the above-mentioned challenges that SAl Platform
it /www animatwelfareplatiorm euy @ Interret @ - launched a Working Group on Sustainable Beef Production early 2011.

N Sustainable B
Gibal Roundtabl for Sustanable et

. intiative consisting of
mmw Sakehokders o recognize and tespect e mponm ole 3 sustainable beef supply
chain plays in feeding the growing global population
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“Partners .:

A5 a multi-stakeholder initati, the GRSB aims to facilitate 3 global dialogue on beef production
that is envronmentally sound, sociall responsible, and economically viable. i provides
stakeholders and intesested parties with the oppotunity to jointly develop global solutions to
advance sustanable beef production,
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Ltest News

Global Roundtable for Sustainable Beef
Registers as Non.Profit Organization -
Wed, 20120222

Dutch Government Commits 2 Million
Euros to Global Producer Support
Initiative - Tue, 2012-02-26 UPDATE on
Sobdandad's Gobal Producer Suppont
Intiateve (GLOPS!) for GRSS membars!
Read Mex

The firsttasks of the group are the following

Connect to
Members Area

¥/ / /PLATFORM




Ethical ET
(acceptable practices)

Human Health & Welfare

Environmental EN
(protecting the planet)

Climate Change

Animal Health & Welfare

Natural Resources
- Soll
- Water
- Air

Economic

(long-term EC
economic viability)

Sufficient high quality
production

Business Ethics and

Supplier Relationships

Agro-technology

Community Investment

Ecosystem protection




McDonald’s Agricultural
Assurance Programme
(MAAP)

Objectives

= To fully include food safety and
quality from the beginning of the
production cycle

= To ensure and support economic
viability, environmental and
ethically acceptable agricultural
production

= Know the history of all the
agricultural products used and to
ensure they are produced to the
highest agricultural standards
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McDonald’s Europe
Flagship Farms

About Flagship Farms Case studies Environmental good practice Economic good practice Ethical good practice Sustainable
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You are here: Case Studies > Beef, Ireland
Potatoes, Poland :

Summary
Introduction
Management

Inputs and
Operations

Tomatoes, Portugal
Eggs, UK
Lettuce, Spain

Beef roand An efficientand economically-successful business
Dairy, Holland demonstrates high standards in animal welfare and
ry Dempsey Farm 2
environmental performance.
Cereals, France

Baby Leaf, Spain ! Sarits :

« s This case study shows how beef production in today’s climate can be undertaken
in an economically viable manner, whilst maintaining the welfare of the animals
and controlling the impact on the environment.

Potatoes, Austria

In particular it highlights good practice in animal welfare, waste management and
species conservation.
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Dairy farm film
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